by Angela Graves

The sweet smell of success: Sachets for hotel guestrooms
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Haveyou ever experienced ascent that uplifted your spiritsor evoked fond memories? Many scientists say thet the sense of smell hasthe grestest influence
on peoples moods because it is associated with the limbic system, agroup of brain structures involved in emotions and memory. The sense of smell can
impart harmony, improve moods, and transform thoughts to another place and time. Clearly, scentsplay animportant rolein creeting the right atmosphere.

Ambience is a distinguishing factor among hotels in particular. Hotel managers know quite well that their guests expect a warm, pleasant, and relaxing
atmosphere. Of course, such things asabeautiful environment, persondized service, and spaciousroomsoffer an enclave of comfort to guests. Infact, such
amenities are known as the trademarks of fine hotels. However, it isimportant not to overlook the power of scent and how it can invoke positive fedings
about ahotel.

Scents need not be overpowering asamere essence can be quite effective. One of the best waysto introduce ascent to an environment isthrough the use of
sachets. Scented sachets can hang from closet rods or hangers. They can aso serve as adecorative € ement to curtain rods.

Ideally, asachet designer should be consulted as such fine detail s add ameaningful touch to roomsand impress hotel guests. Sachets can be designed
in avariety of fabrics, sizes, and colors. Typically, they match the guestroom decor or
corporate colors of the hotel. Sachets can be smple or very extravagant. They can havea
wide array of adornments such as French lace, Swarovski crystals, golden charms, and  pjctured below: Custom designed sachets,
dazzling gemstones. However, the most important part of any sachet is how it smells. such as this one for The Waldorf Towers, can

The scent must evoke positive emotions and enhance thewelcoming aimosphereof thehotdl. 100K quite elaborate yet deliver a pleasing,
To go one step further, the scent must accurately reflect the hotel’simage. In some cases, the ~ Singular scent for guests.

scent of the sachet may become the hotel’s signature of sorts, digtinguishing it from theret,
much like acorporate logo. Thisiswhy the choice of scent issoimportant.

Thescent needsto be appropriate and significant to the hotel . For example, it would belogica
for ahotel in Floridato have acitrus scented sachet while ahotel in Seattle could have ascent
intherainfamily of fragrances. However, for amore custom approach, the sachet designer will
examinethe hotel’ stheme and consider many di stinguishable aspects. Isthe hotel upscaleand
luxurious?Isthehotel family oriented?What isthe architecture of the hotel ? Doesthe name of
the hotel suggest a particular scent?

Anexperienced sachet designer will know how to andlyze such aspectsand formulate
crestive scent solutions. At the sametime, the sachet designer knowsthat the scent
needsto have massapped . Whileanintricate perfume-like scent may be someone's
persond favorite, usualy singular or familiar scentswork best for hotel guests.

Among the more popular are powder, lavender, and soft rain scents which tend to
be dreamy and comforting. Also enjoyable are gourmet scents such as vanillaor
mango, which both evoke warmness. The scents of peppermint and spearmint are
known as uplifting and rejuvenating.

From an economical point most sachetsareinexpensive; acquisition cost averages
approximately two or three dollars each. The scented sachetswill last for at least 6
to 8 months. Prorated, the cost of asachet isonly apenny or two aday.
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Giventheir low cogt, hotelscan dso consider giving sachetsto dl of their guests upon departure asalovely memento of their stay. Guestswill appreciate such
acharming gesture of thanks and have a continual reminder of the hotel’s “ sweet smell of success.” <

(Angela Graves is a Sachet Designer for Christiano Design. She designs scented sachets for The Waldorf=Astoria, The Waldorf Towers, The Ritz-
Carlton, and Four Seasons Hotels and Resorts. She may be reached at 302-529-1942 or angela@christianodesign.com. Website:
www.christianodesign.com)



