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Who is the ATTA? 

 More than 675 members representing 70+ countries- tourism boards, 
tour providers, etc. 

 Education & Professional Development 

 Adventure Tourism Development- Norway, Brazil, Mexico, Quebec….. 

 AdventureTravelNews.com 

 Research Initiatives 

 Leadership activity worldwide: GSTC, WTM, ITB, Tourism for Tomorrow, 
National Geographic Geotourism Summit, Sustainable Communities 
Guild, PURE, ABETA, NCE, etc. 

 ATTA’s online community, The HUB: more than 1000 professionals 
online- networking, best practices sharing, business getting done 

 ATTA Regional Meetings and Adventure Travel World Summit 

 

 



Impact of Media on Tourism 

 Positive 

 An entire industry of media and tourism- magazines, 
websites, etc. (Conde Nast, National Geographic, 
Wanderlust, Matador, Lonely Planet, etc.) 

 Movies 

 River Runs through it- fly fishing 

 River Wild- rafting 

 

 



 Over-the-top governmental proclamation 

 Incomplete media coverage 

 Spins out of control in consumer world 

 Use examples from Houston Chronicle 

 Texas Governor nixes travel to Mexico for state 
employees, Universities stop student programs, 
insurance stops coverage, people stop 
traveling…….. 





U.S. Embassy resumes normal operations in Egypt- April 29, 2011  



 “When Adventure Tourism Kills”- Time, Mar. 
2008 

 

 “New Zealand- adventure tourism too 
dangerous!”- Tourismreview.com Dec, 2010 

 Between 2004 and 2009, 39 people died due to 
adrenaline or adventure activities.  8/yr 

 

 




