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Effec%vely	Using	Social	Media	at	
Trial		

•  Discovery	
Requests	and	
Using	Electronic	
Discovery	Pre-trial	

•  Subpoenaing	
Records	from	
Facebook,	TwiGer,	
Phone	Carriers,	
etc.	



Making	Social	Media	Relevant	
•  People	put	everything	on	the	internet	
•  Never	underes%mate	the	ability	of	a	witness	to	lie	
•  A	picture	(or	video,	or	tweet….)	is	worth	a	thousand	

words	
•  Iden%fica%on	of	witnesses	
•  Preserva%on	of	evidence	
•  Impeachment	value	
•  Lower	value	of	case	
•  Who	does	the	Plain%ff	follow	and	what	do	they	‘like’	



Defending	Cases	in	High	Crime	Areas	
•  Atmosphere	of	
Violence	
•  Crime	sta(s(cs	
•  Police	call	logs	
•  Security	Measures	

•  Can	the	Criminal	
be	Deterred?	
•  Community	
Comparison	
•  Judicial/Legal	
Reali(es	



ALABAMA	|	MISSISSIPPI	|	NORTH	CAROLINA	|	TENNESSEE	


