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• Alcohol Beverage Practice Focused on Tied House, 
Trade Practices, and Advertising and Promotions

• Twenty Years of Experience Representing Suppliers, 
Retailers and Third Party Agencies



Legal Issues

• Who?

• Where?

• What do I do to enter?

• How do I send or post 
my entry?

• What do I win?



Eligibility

• Age

• Jurisdiction

• Relation to Sponsor

• Technology



Postcard vs. Performance

• Chance vs. Skill

• Promoting and Endorsing

• Say Hello to the FTC



Prizing

• Approximate Prize Value and Registration

• Chances of Winning

• The Sponsor’s Discretion



Sweepstakes Involving Regulated 
Products

Example: Alcoholic Beverages

• Legal Age Audiences Only

• Beware of Cooperative Advertising

• Rules about Paying for Prizes


